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Covid-19 Pandemic 
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Abstract. The novel coronavirus or the Covid-19 has caused incredible tragedy. 

The number of people suffering from illness, death of loved ones, unemployment, 

economic impact, health and poverty is overwhelming. Covid-19 has altered our 

way of life dramatically. Our social interactions, our professional dynamics and 

our digital relationships are all transformed. The impact of the pandemic has 

brought the tourism and hospitality sector to a complete halt, a sector which has 

a great impact on India’s economy and GDP. The hospitality sector has under-

gone a complete lockdown bringing the financial standing to the rock bottom.  

Yet the tourism and hospitality industry witnessed some inspiring commit-

ment and strength from hospitality and tourism professionals. The sector is do-

nating food, supporting repatriation and opening the doors to the homeless, front-

line workers and those sick or quarantined. Having been accustomed to support-

ing guests, the hospitality and tourism professionals have breathed new life into 

hospitality and tourism. In spite of all this the Indian tourism and hospitality has 

gone back 8 years with regards to the development of the industry with less of 

footfall and various travel restrictions.  

The present research study focuses on the future of tourism and hospitality in 

the wake of the pandemic and the revival of the sector.  

Keywords: Covid-19, Hospitality and tourism sector, pandemic, lockdown, re-

vival.  

1 INTRODUCTION 

Coronavirus or Covid 19 originated in Wuhan, China in December 2019. China de-

clared the severity of the diseases around the 3rd week of January declaring the diseases 

as a disaster. Later on the virus started spreading its wings towards other parts of the 

World like U.S, Iran, South Korea, Italy and Spain. This later also made its adventure 
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all around the World forcing the World Health organization to declare the disease as a 

pandemic. 

The novel coronavirus has its existence felt in our country from around January 30th, 

2020. The cases however started its steep rise in our country from the first week of 

April in spite of the lockdown imposed by our Honorable Prime Minister. The Covid 

19 pandemic has caused a major decline in all the sectors from Agriculture Sector to 

Textile Industry to the tourism Industry thus causing a fall in the economy of the coun-

try. 

The tourism and hospitality industry largely depends on movement of international 

tourists as well as domestic traveler. The outbreak of COVID 19 pandemic has halted 

movement across the borders, ban on visas, fear in the mind of traveler about moving 

out of their places and staying in hotel because the hotels are social places that are 

frequented by many people using the common spaces and guestrooms with many com-

mon points of touch. The tourism and hospitality industry suffered a great setback by 

the outbreak of the pandemic all around the world with the reduction in the foreign 

tourist arrivals eventually leading to a decline in the foreign exchange earnings. Faced 

with significant reductions in revenues amid steady costs, many players within the 

Travel & Tourism sector, small and large, have been forced to lay off a significant 

portion of their workforce. Though the process of unlocking led to the reopening of 

many industries with few guidelines and work from home policies but the tourism and 

hospitality industry is a service based industry with very little scope of work from home 

policies. 

The changes in tourists’ behaviors due to the pandemic has created an opportunity 

for research and innovation in tourism. A preference for safe and healthy environments 

is expected. Also, a shift from overtourism destinations to less busy ones, emphasizing 

rural and nature tourism, is already being seen. This can be an opportunity to promote 

those places that are more remote to flourish, and at the same time diminish the effects 

of overtourism in others, as seen before the pandemic (Santos et al., 2020). 

2 OBJECTIVE OF THE STUDY 

─ To have an in-depth study about the impact of Covid-19 on the hospitality industry. 

─ To find out the obstacles faced by the tourism and hospitality sector in the wake of 

the Covid-19 pandemic. 

─ To suggest ways for the revival of the sector. 

3 REVIEW OF LITERATURE 

In March 2020, the novel coronavirus, or COVID-19 was declared as a global pan-

demic by the World Health Organization (WHO) following its identification in Wuhan, 

China in December 2019. As of 1 September 2020, there were over 25 million cases 

globally, with fatalities surpassing 850,000 worldwide. Since the escalation of COVID-

19 to a pandemic, countries across the world have implemented lockdowns, stay-at-

home orders and night curfews as well as border closures affecting 3.9 billion people 

https://www.frontiersin.org/articles/10.3389/fpsyg.2021.748947/full#B25
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worldwide, or half of the world’s population. The movement of flights was also re-

stricted. In light of the exponential spread of COVID-19, lockdown measures have gen-

erally been acknowledged as an effective mechanism in slowing down contamination 

for high-risk contexts. Researchers estimated that had China not locked down Wuhan 

on 23 January 2020, the number of COVID-19 cases would have been 65% higher in 

347 Chinese cities outside the Hubei Province by 29 February 2020. The implementa-

tion of early tracing and RT-PCR testing by countries has also enabled the swifter iso-

lation of infected individuals. 

Before the pandemic, at a global level, the industry accounted for 10.6% of total 

employment (334 million jobs), 10.4% of global GDP (USD 9.2 trillion), and interna-

tional tourist spending totaled USD 1.7 trillion (27.4% of global services exports) 

(WTTC). The broad implementation of travel restrictions in response to the pandemic 

resulted in a 98% decrease in international tourist arrivals in May 2020 compared to the 

same month of 2019 (UNWTO). Domestic visitor spending fell by 45%, while interna-

tional visitor spending fell by a record 69.4% (WTTC). A report released by the World 

Travel and Tourism Council (WTTC) in collaboration with Oxford Economics esti-

mates that in 2020, the sector lost between USD 4.5 and 4.7 trillion, its contribution to 

global GDP fell by 49.1% from 10.6% to 5.5%, and 62 million jobs were lost (−18.5%) 

(WTTC). 

With most hotels being closed or experiencing vastly lower tourist footfall, industry 

revenue forecasts of 2020 point to a significant decline. Domestic markets can be an-

ticipated to recover first. It is currently not clear how hospitality businesses can make 

sure that rooms and dining places are safe for newly arriving guests, or how individual 

COVID-19 cases occurring in accommodation establishments would be handled. In 

particular large chains will also have to reconsider their global supply chains, and the 

dependency structures these have created. 

The COVID-19 pandemic has stopped the entire tourism sector for several months. 

Its full resumption after the end of the pandemic will not be the same as in the pre-

pandemic period (Niewiadomski, 2020). The temporary deglobalization offers tourism 

an unprecedented opportunity to develop respecting the principles of sustainable devel-

opment by combating over-tourism that generates extremely adverse effects such as 

environmental destruction, economic exploitation, or overpopulation (Niewiadomski , 

2020) ( Mangra, 2009). 

As international travel restrictions continue to exist in many countries and demand 

for international travel flow remains low, a quick rebound is not at present. IATA 

(2020b) expects that global passenger traffic will not return to pre-COVID-19 levels 

until 2024. In many cases, domestic tourism will lead to the recovery of the sector. We 

already noticed in those countries that have relaxed some restrictions on movement of 

people, that domestic tourism is gaining momentum. IATA numbers show that domes-

tic flights have started to rebound in several countries, such as the China and Japan. 

However, the recovery seems slow and prone to setbacks. In the PRC, even though the 

virus spread had slowed substantially in March, domestic flights in June 2020 were still 

about 40-45% lower than in the same period of 2019 (H.Mathias.et.al, 2020). 
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Fig. 1. Monthly International Tourist Arrivals at Sub-region, January 2019-May 2020 

 
As the sector is going through a transition phase in the face of recovery, the consid-

eration and implementation of diverse policies will be key aspect to support the sector. 

In the initial phase, policies for the border openings to the definition of common stand-

ards and supporting workers to the significant expansion of testing availability will be 

key to the revival. As the sector adapts to the new normal, it should consider policies 

to provide travel incentives, facilitate seamless coordination, and enhance upskilling of 

the workforce. As the sector enhances its resilience, governments can strengthen envi-

ronmental protections, engage more closely with local communities and involve them, 

while creating and implementing a new vision for the workforce together in association 

with the private sector. Ultimately, to reach to the goal of recovery, enhanced coordi-

nation within and between governments as well as alignment between the public and 

private sector will be the key. 

3.1 The Concept of Revenge Tourism 

From the beginning of 2020, the COVID-19 pandemic has slowed down tourists’ desire 

to travel owing to lack of accessibility and mobility (Hall et al., 2020). Strictly enforced 

nationwide social confinement and restrictions (Bol et al., 2020), and lockdown and 

containment zone policies in many countries restricted people’s mobility. 

People’s increased frustration related to the COVID-19 pandemic created the unex-

pected phenomenon of revenge travel in the tourism and hospitality sector. Despite the 

prevailing pandemic situation, the emergence of revenge travel was reported in various 

countries across the globe (e.g., India, USA) (Pasricha, 2021; Whitmore, 2021). Per-

ception of constant fear of missing out owing to the pandemic or other reasons or the 

next unexpected lockdown may deliberately lead tourists to become involved in last-

chance tourism (Hindley & Font, 2018). 
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The total lockdown meant abandonment of the idea of going out or even making 

plans for a day-trip, not to mention “long vacations” which were off the menu. 

The COVID-19 outbreak has ruined the summer holidays which fell normally during 

the month of June/July/August for the families. For the road trippers, hikers and trek-

kers, the COVID situation has brought in a whole new level of frustration as they were 

stuck at home and unable to go one long trips due to the restrictions. 

During the pandemic and post-COVID-19, domestic tourism is found to dominate 

the scene with most travellers coming from nearby areas (Haywood, 2020). In many 

places, domestic travel is limited to visiting friends and relatives, but this will expand 

to leisure tourism as well. International travel will gradually revive when the interna-

tional borders open and international flights are permitted to operate without any ob-

stacles (Baum & Hai, 2020). 

Health and Hygiene: Health and hygiene will be very much of a priority in the new 

era. Personal experiences, the fear of being stuck in a different country and the concerns 

of physical distancing will drive the consumer behavior in this sector to a great extent. 

Businesses need to have a close relationship with their extended value chains, mainly 

with their suppliers and staff to ensure effective implementation of all the new strategies 

and protocols. Building a trustworthy relationship can help in the revival of the sector. 

With the health and hygiene being a matter of prime importance, it is very much an 

essential to train the staff and make them feel comfortable with the new protocol. 

Innovation and Development: With the emergence of work-from-home strategies and 

digitization consumers are looking for contactless services for a safe and seamless 

travel experience. With the emergence of new technologies employees and the local 

community are to made well aware of this. 

Sustainability: While it was obvious early in 2020 that the world was unprepared for 

the system-wide challenges posed by the COVID-19 pandemic, it was also apparent 

that 2020 would be a year of desperate, yet feasible, innovations and actions imple-

mented under duress. Some of these innovations and actions, with necessary refinement 

and support, could hold the key to the transformations urgently needed to achieve both 

our climate and sustainable development goals (Nature Sustainability, 2020). The world 

today has shifted their thought towards sustainability which is not just environmental 

but also social and economical. Therefore it is time for the tourism and hospitality in-

dustry to act in a meaningful manner to make the world a better place to live in and 

make a lasting difference for the future generation. 

In 2015, the United Nations launched the 2030 agenda for Sustainable Development 

with 17 goals to transform the world in to a better place to live in. The overall aim of 

this agenda was to promote a more peaceful, resilient, and equitable world while keep-

ing in mind the sustainability of the planet Earth (The Lancet Public Health, 2020). The 

array of Sustainable Development Goals (SDGs) includes health and wellbeing as one 

of these and assumes it as a priority for all age groups (The Lancet Public Health, 2020). 

https://thenewsmill.com/tag/coronavirus/
https://www.ncbi.nlm.nih.gov/pmc/articles/PMC7771910/#bb0155
https://www.ncbi.nlm.nih.gov/pmc/articles/PMC7771910/#bb0030
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4 RESEARCH METHODOLOGY 

The research conducted by us involved the collection of both primary and secondary 

data. The secondary data for the study was based on the previous work of various re-

searchers. Proper modifications were made in order to fulfill the current research con-

text and purpose. 

 

Primary data for the purpose of the research was collected based on a well-framed 

questionnaire that was filled by the respondents. 

4.1 Sample and Data Collection 

The research design used for this study is co-relational with both qualitative and quan-

titative research design. The sample size for the purpose of the research was 41 re-

spondents (hospitality experts and professionals) from the hotel and tourism sector. For 

the purpose of the research random sampling technique was conducted. In order to col-

lect the data the survey method (through questionnaire) were conducted among hospi-

tality professionals of India. The data collected was analyzed and compiled using Mi-

crosoft excel. 

5 DATA COLLECTION 

Fig. 2. Gender of the Respondents 

 

Fig. 3. Age of the Respondents 

 



Indian Journal of Hospitality Management, IHMA, VOL 4, Issue 1I 

 

65 

Fig. 4. Occupation of the Respondents 

 
 

Fig. 5. Immediate action of Hotel Management Colleges after imposed lockdown  

  
 

Fig. 6. Adaptability of Teachers to the Online classes 

 
 

Fig. 7. Reaction of Hotels’ to the lockdown                                       
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Fig. 8. Obstacles faced by Tourism and Hospitality Industry  

 
 

Fig. 9. Will providing subsidies and employing local people enhance Tourism sector? 

 
 

Fig. 10. The promotion of the unexplored areas of each state 'Dekho Apna Desh' campaign was 

a hit strategy during the pandemic (second wave) 

 
 

Fig. 11. Revenge Tourism strategy can help revive the Hospitality and Tourism sector 
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Fig. 12. Impact of new and affordable packages in Hospitality Sector 

 
Fig. 13. Marketing Strategies and social media campaign should rebuilt the sector 

 
 

Fig. 14. Promoting Adventure Activities of sustainable tourism 

 

6 DATA ANALYSIS 

The data was collected from various young experts of the hospitality and tourism sector. 

Following the collection it was analysed that with the sudden lockdown measures the 

hospitality sector got a shock with the hotel management colleges going on a virtual 

mode of classes which was quite a new to adopt. In the hospitality sector a new trend 

of revenge tourism came up after the second wave. Tourists became more concerned 

about health and hygiene. New and attractive packages attracted the tourists with more 

people looking for adventures. More of domestic tourism took place after the first wave 

with international travel restrictions still in place. The campaign of 'Dekho Apna Desh' 

to promote domestic tourism acted as a tool for the revival of the sector. Social media 

tools and various other promotional strategies and campaigns can influence the rebuild-

ing of this sector where a great number of the unorganized sector are involved The 

results do also indicate people interest in going to adventures after being restricted for 

quite a long time into their homes. Even the work from home strategy has triggered 

this.  
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7 CONCLUSION 

The pandemic caused by COVID-19 is the largest pandemic that has affected the entire 

WORLD in the last hundred years, generating a substantial impact on the world econ-

omy and even devastating the tourism and hospitality sector. These harmful effects 

have been caused by restrictions on movement and social distancing rules, fears of ill-

ness in an environment other than that provided by one’s own home, and a temporary 

reduction in household income allocated to tourism. 

In order to revive the tourism and hospitality sector governments need to develop a 

systematic approach. During the initial stages of the pandemic, many governments in-

troduced severe containment measures, such as strict lockdowns, which made tourism 

almost impossible. As the level of new infections continues to decrease, governments 

typically plan to relax some restrictions, especially regarding the movements of people 

within its own territory. Though International travel bans are usually kept for a longer 

period, focus can be done on tourism keeping in mind the trend of revenge tourism. 

However, due to continued containment measures, such as passenger number limita-

tions in airplanes, the potential of domestic tourism still remains much less compared 

to the pre pandemic period. The more effective and successful governments are in con-

taining the virus, the more likely it is that they initiate negotiations to open travel with 

countries that have been equally successful. These negotiations could lead to the estab-

lishment of green corridors that allow travel between partner countries following strict 

health protocols. While the road ahead for the revival of the sector may appear uncer-

tain; we anticipate that the challenges along the way can and will be converted into 

opportunities by the Tourism & Hospitality sector. The sector will plan out ways and 

strategies and ultimately return stronger. 

There are currently significant concerns about destinations and tourism operators (in 

terms of their survival). The challenge for sustainable global tourism is to identify a 

balance between maintaining tourism revenues in developed and developing countries 

by increasing quality and avoiding over-tourism and targeting international tourism to 

less developed countries. All stakeholders must contribute to the reconceptualization 

and restructuring of tourism to the redirection of tourism to orient it towards a sustain-

able and resilient model, which is optimal in a constantly changing future and charac-

terized by challenges. The success of the sector involves a joint effort from all the stake 

holders including government, hotel industry, tourism organizations, airlines and the 

entire allied sector as well as the local community.  

8 LIMITATIONS AND FUTURE STUDY 

This study employed a quantitative method based on survey that is inflexible to par-

ticipants’ subjective views on the effect of Covid-19 pandemic, thus, future study is 

suggested to ask qualitative assessments using in-depth interviews. The data was col-

lected through the online platform, which much easier for the young generations com-

pare to the older generations, and leads to a large number of a younger group of partic-
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ipants. A limited set of questions was used to study the objectives and thus future stud-

ies should cover the large measurement items. The objective of this study mainly fo-

cuses on the impact of Covid-19 pandemic on tourism and hospitality industry and sug-

gests some ways for the revival of the sector. Thus, future study should be conducted 

to investigate the factors that influencing tourists travel risk attitudes and risk manage-

ment perceptions during and after the Covid-19 epidemic. This might be helpful for 

tourism managers and practitioners to pay attention to the control of Covid-19 crisis, 

and a systematic management strategy to promote the development of the tourism in-

dustry and as such help in the revival. 
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